
Jennifer Brigitte Game Plan: 
 
Business Model: 
To become the modern day “Funny Girl” Four Horsewomen of the Entertainment Apocalypse 
(Judy Garland, Barbra Streisand, Liza Minnelli, and Bette Midler) meets the controversial 
evolution of Madonna and David Bowie, create a multi-billion dollar empire likened to that of a 
very grown up commercially artistic version of Mary-Kate & Ashley, produce and publish films, 
television, music, and literature that is both groundbreaking and honest, and become a 
millennial media mogul similar to Walt Disney and Steve Jobs.  
 
Executive Summary:  
Visibility is key any brand and there’s a certain brash of courage that elevates the kind of work 
Jennifer Brigitte represents. As an artist, the voice the Brigitte brand conveys is candid, raw, and 
honest. This brand is build upon the expectation entering the stage where she belongs and for 
many years, Brigitte has honed her behind the scenes skills, learning the craft from the unseen 
angles of the business. 
 
This brand is build upon the art of rebellion. Rules are meant to broken. The need to exert all 
talents to the fullest potential to design whatshe feels is visionary, innovative, and magical. Her 
talents extend from writing screenplays and novels to acting and singing. In 2016, it’s Brigitte’s 
time to shine. Much like Barbra Streisand’s Funny Girl  signature anthem, “Don’t Rain on My 
Parade,” Brigitte plans to take the world by storm through her knowledge in mass 
communication, networking, and insatiable talents. 
 
Her world view and main theme is simple: Breaking all the rules. There is a deep need for 
revolution. Brigitte’s works are based on the themes of the disillusionment of the American 
Dream and the need to awaken her generational peers to think outside the box. There’s a 
factory line display of pop culture narcissism and consumerism that has permeated through the 
masses over the last generation. The dawn of the new millennium has notoriously welcomed the 
new club kids composed of socialites, celebutantes, and reality stars known as the “Famous for 
Being Famous” rich kids. Brigitte’s thematic works paint the picture of revolting against the 
normalcy of what’s perceived mainstream. Her desire is to inspire the destruction of what’s not 
working anymore. As an agent provocateur, Brigitte desires is to positively shock communities 
with her works. It’s a feeling she’s had in her since her discovery of Madonna before she can 
even talk. 
 
Provoking one to think and be honest with themselves is something drilled into her. Her works 
glorify the evocative nature of sexuality, the understanding of the human condition, and the 
freedom to non-conformity. Her gift is to hyperextend her talents into this brand archetype that 
allows her image to be seen as outrageous, brash, bold, free, powerful, and stimulating. 
 
Brigitte’s brand identity is the combination of three archetypes: the Pioneer, the Magician, and 
the Entertainer. 
 
As the Pioneer, Brigitte enjoys raising hell and hopes her works become the catalyst in the 
world for a sought after change. Brigitte leads the way by going in depth and the heart of the 
issues through her sensorial body of work, prepared to arrest an audience so typically seen as a 
vacant assemblage of people who follow the trends. Brigitte is at the forefront of exploration as 



she is undoubtedly will embark on designing the first digital transmedia production company that 
produces music, film, television, art, literature, and fashion that is for the millennial culture. Wild 
by nature with short fuse and temper, this gifted performer is misfit. She seeks thrill in watching 
mayhem on fold. Everything for the sake of art. The idea is to organically shock people into 
thinking the truth about themselves. 
 
The Magician’s goals are pretty simple. She will do everything in her power to execute her 
dreams exactly how she envisions them. She will make her dreams comes true. She develops 
those vision in countless plans, strategies, and many visual guides. Brigitte envisions herself as 
a “Young American” extravagant mini mogul who produces her own creative content: from 
publishing to film and music. Her empire is designed to give her public an open access to all her 
works. She has the desire to be as interactive with her base as possible. Brigitte has a need to 
actively help and seek a transformation of the minds. She’s constantly on the cutting edge, 
fascinated by the new sounds, visuals, and being a catalyst for new innovations. Charismatic to 
a fault, success is only option. 
 
Finally with the Entertainer, Brigitte sees herself a girl with a full game plan to become the true 
“Girl on Fire.” She is on top of the world with all her talents on display. She wants make people 
laugh with her humor but makes you think with her prose. She loves the idea of using her 
provocative nature to really break the internet--- not by getting naked (not that there’s anything 
wrong with that) but by expressing the vestige of power alongside premium sexuality. As an 
entertainer, Brigitte pours her heart and soul in her works. Whether she’s ripping you a new one 
or making you cry, the Entertainer’s motto is “Life is a banquet, and most poor suckers are 
starving to death.” 
 
Jennifer Brigitte’s brand includes: 

● Film: Brigitte’s first love is film. Her talents in film is acting, writing, and producing. The 
art of creating a story from page to screen enlivens the magic within her to create quality 
content that stands the test of time. Under her brand, Brigitte will produce, write, and star 
in her film that explore the human complexities of her generation. Her themes comprise 
of a deranged American landscape consumed by greed, narcissism, social hierarchy, 
and the satire of pop culture.  

● Music: Brigitte’s style of music is the fusion alternative pop, funk, soul, and rock. Her 
image is to be provocative and controversial as well as to entertain the world with her 
pop art Andy Warhol inspired image. 

● Literature: Brigitte plans to dominate the literary world with the publications. Her pieces, 
especially The Narcissist Manifesto  captures  

● Digital Short and Feature Programming:  
● Television: 
● Performance Artist: 
● Literary Writer:  
● Journalist: 
● Fashion: Jennifer Brigitte plans to open multiple fashion brands that exemplify what it 

means to be a Complex Muse; a woman on the go and a-la mode. 
 
Jennifer Brigitte’s brand story is clear: 
 



Big things come in small packages and for Jennifer Brigitte, her talent extends to all fields: 
theater, film, music, and literature. With Brigitte’s digital media platform Complex Muse , the 
creator’s niche is the millennial generation. Her brand reaches a variety of different audiences, 
the 18-34% magazine reading demographic that enjoy the varied transmedia storytelling 
Brigitte’s personality hones. Brigitte’s niche hits every target audience. This is good news for 
marketers. While newspapers, TV and outdoor are all problematic, there are good traditional 
media alternatives other than the Internet for reaching young adults. The ability to target 
narrowly by interest makes radio and magazines a great deal for Millennial marketers, and worth 
a second look. Brigitte’s image is likely to be spread in various magazines representing the 
provocative yet colorful mogul whose unique looks makes her comparable and relatable to 
everybody else. Cosmopolitan enjoys penetration of 21% among this age group (and most likely 
even higher penetration of among just women). Magazines other than Cosmopolitan with 
penetration among both genders of over 10% include: Maxim, Seventeen, Vibe, Rolling Stone, 
Glamour, Entertainment Weekly, Vogue, Cosmo Girl, American Baby, Allure, Teen Vogue, 
Modern Bride, Fuse, WWE Magazine, Elle, Marie Claire, Latina, Lucky, and Spin. Likewise, 
radio is a natural choice for mobile Millennials.  Her representation is very clear. She is the 
self-made mogul who is the face of a new empire that directly spearheads through the 
empowerment of a generation at odds with the how we are seen and heard by the rest of the 
world. She is an anti-Kardashian with a twist. 
 
Brigitte wants to redefine the Kardashian brand profile for her identity. This Type-A Alpha 
Female values the legendary business model that Kim Kardashian and co follows but where the 
Kardashian/Jenner clan focuses on the mass production of their image in a 
fast-fashion/fast-food factory line of consumerism, Brigitte’s image will be in the benefit of 
creating content for and by her generation.  Instead of falling to the Me-generation vanity that 
capitalism sells, Brigitte and her company sells the “Women in Power” movement. The grand 
twist is that the consumption of our brand is to emulate the actual stories and experiences of our 
peers and produce content that merges with their identity. Our content includes theatrical film 
releases, the straight to digital short and feature length film releases, music and contemporary 
videos, digital web variety series, digital television programs that lead to multiple programs (both 
in variety television and scripted story based television) with major channels (preferably Comedy 
Central, HBO, MTV), stage,  literature,  and the development of a fashion and beauty line for 
timeless complex muses who treasures the notion that fashion is merged with our personalities 
and thus creates Women in Power. Other major consumer products such as food and 
beverages are also in the works for our Objective Goals. 
 
As a millennial, Brigitte’s works  express the feeling of empowerment to make a difference in the 
world she lives. The self-reliant mogul yearns for autonomy and the authority to have a real 
impact. Millennials feel especially discouraged when they are micromanaged.  
 
The following is a list of creative products and platforms and target audience Brigitte’s brand 
appeals to: 
 

● William Morris Agency 
● Creative Artists Agency 
● The New Yorker 
● The Atlantic 
● LA Times 



● NY Times 
● Comedy Central 
● HBO 
● MTV 
● PBS 
● Netflix 
● Paramount/Viacom 
● Apple TV and Music 
● Apple 
● Interscope 
● Universal/UMG 
● Hearst 
● Harpercollins Publishing 
● Simon and Schuster 
● Kim Kardashian 
● Mary-Kate and Ashley 
● Allen Ginsberg 
● Jack Kerouac 
● Kurt Vonnegut 
● F. Scott Fitzgerald 
● Charles Bukowski 
● Ken Kesey 
● Tom Wolfe 
● Alain Robbe-Grillet 
● Jean Baudrillard 
● Federico Fellini 
● Ingmar Bergman 
● Fritz Lang 
● Vanity Fair 
● Entertainment Weekly 
● Time Magazine 
● Esquire 
● GQ 
● David Lynch 
● Alejandro Jodorowsky 
● Alain Resnais 
● Stanley Kubrick 
● Robert Altman 
● Mike Nichols 
● William Friedkin 
● Martin Scorsese 
● Roman Polanski 
● Woody Allen 
● Alejandro Jodorowsky 
● Federico Fellini 
● Jack Nicholson 
● The 70’s Film Acting 
● The 70’s Film Style 



● James Dean 
● Marlon Brando 
● Paul Newman 
● Robert DeNiro 
● Al Pacino 
● Robin Williams 
● Gilda Radner 
● Gene Wilder 
● John Ritter 
● Charlie Chaplin 
● Elizabeth Taylor 
● Walt Disney 
● Steve Jobs 
● Xavier Dolan 
● Paul Thomas Anderson 
● The Coen Brothers 
● Cary Fukanaga 
● Madonna 
● David Bowie 
● Fiona Apple 
● Nirvana 
● Lana Del Rey 
● Marina and the Diamonds 
● Melanie Martinez 
● Lorde 
● Bruce Springsteen 
● Joy Division 
● Morrissey 
● New Order 
● Queen 
● Glam Rock 
● Neo-Soul 
● Bette Midler 
● Liza Minnelli 
● Judy Garland 
● Barbra Streisand 

Mission Statement: 
To provide a provocative and controversial shock to the entertainment world while maintaining 
an artistic evolution. 
 
Vision Statement: 
To marry the commercial viability with the artistic integrity and create a transmedia production 
that spans from film, stage, music, fashion, and literary pursuits. 
 
Objective Goals: 
 



Short Term: 
● Produce, write, and star in Jennifer Brigitte’s first LA produced “one woman show.” 

Designed as a throwback vaudeville, live variety show, and stand-up comedy show. 
Brigitte incorporates multi-layered characters in this one-woman concert. Her programs 
are throwback to the days of Judy Garland, Liza Minnelli, Barbra Streisand, and Bette 
Midler with a modernity of Madonna and David Bowie. 

● Launch Complex Muse as a digital media startup platform where GirlBoss Jennifer 
Brigitte and her fellow Lady Bosses (Sophia Renee, Kerttu Karon, and Kat Marie) 
redefine the meaning of Girl Squad Made in LA. Complex Muse  is a fresh, inventive, and 
charismatic media brand that channels the unapologetic attitudes of this self-deprecating 
generation. We will tell you the truths you don’t want to hear about every topic and in the 
end, you’ll thank us for it. The concept is quite flexible and versatile. We build upon the 
vacuous nature of pop culture and the dumbed down expansion of the bougie 
Establishment and give you an all acerbic, in your face, pungent spin on criticisms of our 
generation through every freaking outlet possible. Best of all, this is a transmedia 
channel that allows our guests to share their thoughts, works, and experiences inside 
our databank.  

● Brigitte’s new entertainment content platform will begin hosting programs that are 
essential to the millennial lifestyle and culture. Complex Muse’s groundbreaking 
multimedia variety talk show breaks down the barriers of an entire generation spanning 
from differences of age, gender, race, social status, ethnicities, and everything in 
between that makes us different and unique. Brigitte is the hosts of three of the eight 
new programs: (Music), In the Cut (an interactive film experience), and Notoriously 
Uncensored (revives the gonzo-style of storytelling as Brigitte investigates true news that 
is hidden in the mainstream media. 

● Adopt famous business models from Mary-Kate and Ashley and Kim Kardashian and 
launch the individual brand Jennifer Brigitte and her digital media production company, 
Complex Muse. Starting out in colleges and universities in the West Coast, Brigitte and 
her partners at Complex Muse will take our storytelling programs to colleges and 
universities. Our goal is to take the show to its core audience and gain new stories that 
need to be told. With the conversations in the colleges and universities around the US, 
our plan is to have open forums and town hall meeting discussing how to make this 
generation strive for a better life. At each college, the talented hosts of Complex Muse 
will be expressed through a Live Magazine adaption of the brand’s webisodes and 
podcasts. The live show includes live performances, open forum debates, social media 
discussions, and live audience participation and discussions. These performances will 
be filmed and air on our media platform. 

● To sign with a management/talent agency that expand my brand to multiple national and 
international endorsement campaigns. The representation will help gain an alliance to 
leverage in producing films under the Brigitte & Muse brand. Along with management, 
Brigitte seeks representation from a literary agency to publish her writings for worldwide 
distribution. 

● This summer, Brigitte and friends prepare the launch of the Complex Muse website. 
● Launch Complex Muse, digital television and podcast platform. Our first program is an 

eight-part episodic first season program that captures the lives of millennials today--- 
giving them a merger of what they want (entertainment) and what they need 
(conversation). The episodes feature true news, music, relationships, film and television, 



fashion, and game changers that are relevant today’s lifestyle and culture. The 
webisodes will be accompanied by the after-the-show podcasts. 

● Premiere our brand to press and populace at our launch party event in September. In 
part of the festivities, we celebrate with a Studio 54 themed party. The theme party 
coincides with the celebration of the iconic past where legends partied and made great 
entertainment, symbolic of the times. At the launch party, the Muses will premiere the 
pilot webisode of Complex Muse and exhibit their collaborative art project that 
exceedingly demonstrates the power of the homage to a bygone era of actors and 
musicians that once made statement pieces through their timeless bodies of work. The 
performance art is based on the duality of human greatness as shown in the artists 
chosen to honor: Prince, David Bowie, Madonna, Selena, Rita Hayworth, Fred Astaire, 
Johnny Depp, Amy Winehouse, Jimi Hendrix, Vivien Leigh, Barbra Streisand, and 
Charlie Chaplin. 

 
Mid Term: 
 

● Travel around California performing her multiple characters. 
● Brigitte seeks to write our first film together under the Complex Muse brand. Produced 

as the Complex Muse entity, Brigitte plans to aggressively write and produce the script to 
prep for a film festival release late 2017. 

● Record and perform the concept album and music based on the thematics of the first film 
as part of a marketing plan to exploit the social experiments as provided in the film. 

● Collaborate with The New York Times, Miami Herald, or LA Times and release a 
multi-story explosive series describing the Anatomy of a Dumbed Down Society as 
explained in The Narcissist Manifesto. The piece will describe the central thesis that 
everything in this world can be exploded and censored at the same time and we abide 
by a trinity system (Religion, technology, and sexual reproductive rights). The last piece 
hypothesizes just how to birth a new nation if we were to secede from the union. 

 
Long Term: 
 

● To gain acclaim on all fronts of Brigitte’s media and begin the next evolution of her brand 
with her fashion empire. 

● To gain international and stateside acclaim and audience with the material. To have our 
products sell on multiple platforms. To be seen and popular in over 100 countries and 
dominate the media with our millennial commercially artistic transgressive products. 

● To have a worldwide market our fashion brands sold exclusively to retailers. Our brands 
are divided into three sections: Affordable but well made clothes sold exclusively to 
H&M, Urban Outfitters, ModCloth, etc. Ready-to-wear sold to stores such as Macy’s, 
Neiman Marcus, Nordstrom, Bloomingdales, etc. Finally, our haute couture clothes sold 
exclusively under the Jennifer Brigitte brand. We solely work with District, a B2B fashion 
platform that allows designers hire place bids on the best fashion talents all across the 
field. The brand will expand on women apparel, shoes, hosiery, jewelry, handbags, 
cosmetics, and bridal wear. 

● The ULTIMATE GOAL: Jennifer Brigitte plans on receiving critical acclaim and will work 
hard to achieve her dreams. She plans on becoming an EGOT winner (Emmy, Grammy, 
Oscar, Tony) and well as a CFDA (Council of Fashion Designers America) and the 
Pulitzer Prize. 



 
Brand Identity: 
In the style of Bette Midler, Judy Garland, Liza Minnelli, and Barbra Streisand before her, 
Jennifer Brigitte will perform as a multi-character live variety and magazine showcasing the 
many shades of the female fixation as a whole. Her shows are a combination of one-woman 
shows, serialized musicals, and vaudeville ten minute plays for the theater of the absurd. 
 
During this time, Jennifer Brigitte will write and produce film. While Brigitte will produce Trust, an 
independent feature gaining momentum, her first feature length film is Complex Muse’s 
Starkweather Starlets , a transgressive ode to the natural born killers in all of us. The film’s 
theme is about the exploitation of religion and its cult of personality in a manifested satire of just 
easily gullible a society that depends on pop culture and technology can be. 
 
Jennifer Brigitte will release literary essays, novels, and ten minute productions, as well produce 
her show and tour it around the hottest venues. Brigitte will also produce her movies and her 
millennial digital media platform, Complex Muse . 
 
LITERATURE: 

● The Narcissist Manifesto 
● American Desperados 
● Chameleon 

 
LIVE PRODUCTIONS: 

● An Imitation of Life 
● Chameleon 

 
FILMS: 

● Obscura 
● The Social Animals 
● It Happened One Night untitled 
● American Desperados (rename) 
● The New Charismatics 
● Jesus in Corporate America 
● Chameleon 

 
The Game Plan is build a strong portfolio of characters, all played by writer, producer, singer, 
and actress Jennifer Brigitte.  
 

● Sunny Couture (Zany larger-than-life fashion shopgirl and connoisseur) 
● Gemma Valentine (Premiere young Hollywood actress) 
● Chantal Eloise (Former Homecoming Queen, head bitch in charge, now repressed 

housewife) 
● Baby Anne Cassidy (Baby-faced prostitute from the Red LIght District, victim of 

Stockholm Syndrome 
● Santana Lorde (High-wired stubborn award winning journalist looking for her next 

controversy, we mean story) 
● Molly Tribecky (daughter of a politician, deep family secrets, sociopath) 
● Adrienne Moore (Intersectional Feminist revolutionary) 



● ‘Mal’ Mallory Maxwell (Suicidal teen idol, teen dream, homecoming queen, natural born 
killer) 

● Holly Holiday (Professional companion, escort, groupie, club kid, Coachella music 
festival fiend 

● “Plain” Jane (Introvert, highly intelligent competitive girl) 
● Charlotte “Charlie” Binx (Elvis Presley super fan) 
● Vanessa Miller (Daughter of slain American surveillance pioneer Joseph Miller, 

kidnapped, returned to become a vigilante) 
● Daisy Love (Bohemian rockstar/junkie, gunning for the 27 Club, groupie, Coachella 

music festival Queen, rivals with Holly Holiday) 
● Sal Paradise (Gender Bending On the Road- Kerouac) 
● Dean Moriarty (Gender Bending On the Road- Kerouac) 
● Quinn Hall (breaking down the stereotypes of the Manic Pixie Girl) 
● Dick Burton/Liz Taylor (Bigender, genderfluid who lives a masculine life during the day 

and feel feminine at night) 
 
Articles, Writings for Each Character: 
Plans for the pieces: 

● Submit them for publication in magazines 
● Submit them as articles to publish in news organizations 
● Publish them to publication 
● WIN A PULITZER as a Group! 
● Perform the pieces 

 
BABY ANNE CASSIDY & SANTANA: 

● The Descent to Madness 
● Sick Dreams 

 
HOLLY HOLIDAY & DAISY LOVE: 

● Female Fixation Stories 
 
CHARLOTTE “CHARLIE” BINX 

● Elvis and Me 
 
DICK BURTON/LIZ TAYLOR 

● Dawn and Nocturnal 
● Monsters of the Day 
● Creature of the Night 

 
MALLORY ‘MAL’ MONROE 

● Starkweather Starlets’ The Narcissist Manifesto 
○ Mad World 
○ Teen Dream 
○ Natural Born Killer 
○ Plastic Ambitions 
○ The Unholy Trinity 
○ The Great Awakening 
○ Suicidal Teen Idol 



○ The Virgin American 
○ New Religion 
○ Manson Girl 
○ The Killer in Me 
○ Cool Girl 
○ Female Fixation 

● Starkweather Starlets: Music Inspired by the Film 
○ In the Garden of Eden 
○ Sleepwalker 
○ Subliminal Underground 
○ Lawless 
○ Clutched Revolver 
○ American Capitalist 
○ Sucker Punch Lolita 
○ Fingerbanger 
○ Spectre 
○ On Fire 
○ Mad World 
○ The Sermon 

 
GEMMA VALENTINE 

● Obscura 
 
VANESSA MILLER 

● Subliminal Underground 
● Clutched Revolver 
● Sucker Punch Lolita 
● American Capitalist 
● American Dream 
● Death of an American Dream 
● The Liberation of Ethan Donovan by the Maverick Vanessa Miller 
● The Neon Bible 
● Genderism and Language 
● White Feminism, Intersectionality 
● Xenophobia: The Internalized and Indoctrination of Racism 
● The Apostles of a New Race War 
● The Four Horsemen of Wolfmeyer and Company 
● Women in Power 
● Simulacrum 

 
Obscura: 
Caldwell Studios is one of the most powerful film studios in the world. At the helm of the studio                   
is Easton Caldwell , the handsome and enigmatic billionaire grandson of the studio’s founder.              
Caldwell oversees an assemblage of movie stars, directors, and other personnels at the top of               
their game. Caldwell’s right hand man, Hollywood power agent Alpi Klein, is his company’s eyes               
and ears. “The Fixer” keeps tabs on all of Caldwell’s stars and assets, including international               
tabloids favorite movie couple, director Patrick Quinn and his movie star wife, Gemma             



Valentine. Together, under Caldwell Studios, the dynamic duo have collaborated on ten golden             
productions for the studios, including the newest blockbuster Born Again . 
 
This time around, Caldwell signs them off to helm and star in the industry’s most coveted                
screenplay, The Descent to Madness . The hot property has been sitting inside the Caldwell              
vault for over 60 years. Each time, the film is ready to be made, the production falls apart. Tragic                   
icons such as James Dean, Marilyn Monroe, Montgomery Clift, and Judy Garland, and many              
more have circled around the project but each time it is ready to be filmed, tragedy strikes. The                  
Descent to Madness describes the themes of the symbiotic relationship between a person and              
its persona. The power play of duality strikes a chord with the Quinns as their marriage mirrors                 
the twinning bond of Anne Cassidy and Santana. Valentine is cast as Anne, the wild woman                
suffering from a break from reality. Her persona, Santana, will be played by Caldwell’s new girl,                
the illusive It Girl Paloma Diamond. 
 
Caldwell is keen to finally unearth this project from off the ground. He believes Patrick has the                 
vision to pull off a seemingly cursed project. But when Paloma suddenly dies of a gunshot to the                  
mouth during the production team’s drug fueled lost weekend at the studio’s lot, the script is                
rewritten for Valentine to portray both roles of the person and her alter ego. 
 
As the show goes on, and with the tragic lost of another film star, The Descent to Madness ,                  
never skips a beat. It’s now or never to rewrite history. But by the then, the remaining players of                   
the production have already blurred the lines between the film’s simulacrum. The secret to beat               
the curse of the film’s madness is to kill the symbiotic parasite that keeps someone from seeing                 
the world the way it was meant to be seen. 
 
American Desperado: 
In American Desperado , Vanessa Miller is the daughter of Wolfmeyer and Company's founder 
Joseph Miller. Wolfmeyer and Company is the world's premiere surveillance agency. Living in 
his the shadow, Vanessa defies the men that have taken over her father's multi-billion dollar 
corrupt empire. In order to destroy the Horsemen of her father's company, she will use the very 
same machines they use to imprison the citizens to destroy them. Vanessa vows to take the 
wool off the world's eyes who are still blinded by the American Dream and all the nightmares it 
brings. 
 

● Obscura: The power struggles of the dominate personality and the persona it has             
created. In Hollywood, everything is compromised for the excess of power and            
recognition and in this story, we must descend to our own madness to find our way back                 
to peace. It’s the story of how a pimp was clipped by the butterfly. 

● American Desperados : The depravity and deconstruction of a surveillance controlled          
America. 

● Female Fixation : The media’s saturated love and hate internal affairs with the female             
mystique in Hollywood. Voyeurism and the emotional manipulation of brainwashed          
subjects and the horrors of subliminal images and cult-like blurbs in Hollywood through             
the underground MK Ultra and Monarch Programming.  

 
About Jennifer Brigitte: 
Jennifer Brigitte graduated with a BA in Mass Communications and Broadcast Journalism and a              
MA in English Literature at Florida International University, Jennifer Brigitte is a talented actress,              



screenwriter, singer, songwriter, playwright, and journalist from Miami, Florida. During her           
formative high school years, she was part of the Actor’s Playhouse, committing herself to the               
craft of becoming a budding comedic actress. Her childhood dream was to be a cast member of                 
Saturday Night Live. Brigitte found inspiration in Gilda Radner, Gene Wilder, Sandra Bullock,             
Charlie Chaplin, Bette Midler, Robin Williams, and John Ritter. Ritter was so instrumental to              
Brigitte as a teen, that for her audition for the Actor’s Playhouse, she put together a                
Ritter-inspired physical comedy routine.  
 
Over the years, Brigitte also performed Musical theater in various theater productions including,             
Edgar Allen Poe’s “The Raven,” West Side Story, Grease, The Rocky Horror Picture Show,and              
Chicago, she played the roles of Anita, Rizzo, Magenta/The Lips, and Velma Kelly respectively.              
Two of Brigitte’s plays, The Shelf Life and The Yearbook have both received critical acclaim.               
The plays had limited engagements at Miami Dade College and the Fringe Festival in Los               
Angeles. 
 
Jennifer Brigitte’s PIONEER Hashtag: 
A pioneer is a person who is always scouting the world for new ideas and making them happen.                  
A discoverer of dreams, she walks the line and never lives in the fantasy. A pioneer is                 
determined, ambitious, and a fearless leader. At all cost, she will climb the mountain of success.                
The pioneer is a nonconformist, an independent thinker who will never be like everybody else               
because she marches to the beat of her own drum. She expands on the possibilities of being a                  
part of a world she feels destined in belonging to. I am the #pioneer because every idea starts                  
with a dream and this was my fantasy come to life. I put together a group of girls that will help                     
empower each other and our audience because I wanted my works to reflect the change I made                 
within myself. I personify someone who despite what anybody thinks about me, I will always do                
things my way because success is my only option. The greatest difference I have now is that I                  
will do it with three different girls I can call my friends. 


